LESSON PLAN TEMPLATE A

ED 3501   2012


Lesson Plan – Date:  March 16 or 17th, 2015                      
Grade/Subject: Grade 10-1        Unit: __Selfies_        Lesson Duration: 80 Min____
	OUTCOMES FROM ALBERTA PROGRAM OF STUDIES 

	General Learning Outcomes:

2. Students will listen, speak, read, write, view and represent to comprehend and respond personally and critically to oral, print and other media texts.



	SLOs

2.2.2 Relate elements, devices and techniques to created effects

2.3.1 Respond to a variety of print and non-print texts


	Students Will
· Critically consider the elements of a short video clip and its effect on audiences.


	LEARNING OBJECTIVES

	Materials needed:
· laptops
· projector
· white board markers

	Key Questions:

· Why the heck is Budweiser using puppies and horses to sell beer?
· What techniques and elements does Budweiser use for its purpose?

	Written/Performance Assessments:  
· Written ½ to full page critique on the Budweiser commercial

	PROCEDURE

	Introduction (10 min.):
	

	Beginning of Class Announcements

· Selfies (  I won’t be bugging you about these anymore, it is your responsibility to get them done

· On deck for meaningful text

Nymal and Davin Meaningful Text Presentation
· Make notes on meaningful text assessment sheet



	Body (     50     min.):

	Go over rubric and competencies:

· The 6 areas I am looking for

· What an exceptional looks like versus a non-exceptional.
View the Video and take notes (15min) ( Questions will be displayed in the board and they will use their own paper to note observations.
· Have students write down things they generally notice on each viewing
· They will then share these observations with a partner

· Then quickly debrief these observations
· Answer: what audience is this commercial for?
Second viewing (visual elements)
· What is the lighting like? 

· What camera angles do they use?

· Why do they use these techniques?

Third Viewing (auditory)
· How does the music aid the purpose of the video?
· What other sounds do you hear apart from the music? How do these add to the tone or mood of the video?
Partner Share (5min)
· Share with partner what elements you will use in your critique.
Work period: (35 min)
· Students will have the rest of the period to work on their critique.  If not complete by the end of the period it will be for homework for Tuesday.


	Closure (   5  min.):      
	 

	As they hand in their write up they will put on a sticker 

· Green = I feel awesome about this

· Yellow = This is ok, but I have some stuff to work on

· Red = I don’t know what I am doing, I made this up.



	Resources consulted:

	Budweiser Commercial: https://www.youtube.com/watch?v=xAsjRRMMg_Q 
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